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4. nsiaviuazumssanmsioladuaiife

4.1 Faviusumsdeasluduaiiie ves sau. Inefosaenadosiunagnsmsdoaisnisnain
V89 5aU. U 2568 ﬁQ’Lauaswmﬁ'ﬂﬁ’]sﬁusmﬁqmsu’%mimﬁmms NEm wardelawan
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1) Facebook Page “EXIM Bank of Thailand”
2) Facebook Page “EXIM SMEs Plus”
3) Line Official Account “@EXIMThailand”
4) TikTok “@eximbankofthailand” wag
5) YouTube Channel “EXIM Bank of Thailand”
MaHLLAEAMUAIUUTEIN NS Tawan wieuadeiliie (awmn) vedlnanlsze
Funi vidolwadi sau. Wugimua Tasdealnmsnmanisdniumuidastemis
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4.2.1

Facebook Page “EXIM Bank of Thailand” way “EXIM SMEs Plus”
41U7U Page Like M?@IﬁLUﬁeuLﬂuﬁwmuQ’ﬁﬂmu Facebook Page Tl (New
Followers) agalaogramils iwa “EXIM Bank of Thailand” s ulaitfenin
12,500 Likes waziwd “EXIM SMEs Plus” wiuduliitiesndn 2,100 Likes

U ATV Facebook Page (Engagement) 1w “EXIM Bank of Thailand”
laivforndn 85,000 A%a uazwa “EXIM SMEs Plus” laitfesnin 85,000 ads
’oﬁ'ﬂmucgl,ﬁuiwaﬁ‘uaﬂ Facebook Page (Reach) iwa “EXIM Bank of Thailand”
lsitfosnin 4,200,000 AU Lagwa “EXIM SMEs Plus” litfesnin 3,400,000 A
ganLuUNMUsENaY (Single Photo, Album Photo) / ATwiad aulua (VDO
Motion) wiesdesUseneu laegensanuivale uaziauladwsungudwing
mmwuﬂaqwéﬁawl”fImaaamwummﬁamﬁ sau. \Judimun uazmeuns

UU Facebook Page UBIUAAEING LAVUATMUALIATANMLALITY SIUIUNDAY
oo 1 Jusioduani luitiasndn 20 Suslewa puukunagsTnels
91N Cover Photo/Profile Photo/n1w Page Like Ads warnsenIndu 9
Ul Facebook Page muusunagysinaly @hil)
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4.2.2 Line Official Account “@EXIMThailand”
e 97U Friend Added tntulivpenin 1,000 Ay
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SuiaveudnuterwiiresddifeliiAnussansnmauununagnsiangly
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e BONLUULAYIAYN Rich Menu USN15M19anN158u Taganinus warlusluduves
sau. \Wudu w%’am%auiaumw%mslﬂé’fd Www.exim.go.th AUl sau. fmus
ydesuuHunagvsingly aghatios 1 4y

4.2.3 TikTok "@eximbankofthailand”

o uAnAAUINle (:IunNN3ENeYh Fase audeq) Siuausgatos 25 Fu fmua
dwpusaieuldiosndt 5 3u Tneiamenussann 1 i Weusvunduiug
Ui karUINTIes sau. viesauHunagns gl

» 97U VDO Views Feed saulsitiaania 2,500,000 Views

o F1IUKLTIY Post VDO Impressions sailiiTiosndn 2,500,000 Impressions

4.2.4 YouTube Channel "EXIM Bank of Thailand”
e uanAdUIAle Company Profile (Uiuu Viral Clip, Motion Graphic) nwilvieuas

PnSangy wieNAUTIIE emeTIUszanes 517 eeheey 1 B ieUssndunig
unumTuaEUINTUes San. wiemauHunagvsiagly
o $7U VDO Views Aiuisvmanlitosndn 500,000 Views/nau
sl weldsrelunadumneadoriawasaiiiniudieiresdiauesen G
e 91U VDO Views 31 9 71 sau. wdnes lifasnin 30,000 Views/pad liifasnin
3 AU Al sa. fvun
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wagturusanuuuiildsuaruaulaieduiunsdeiivie (awan) wassuiszanams
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AU
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doluduaiideliun sau. vadou yufsudmedanmsanuidesiiudodeswes sau.
st uiiusgAvs nmuanifuilonn@w wiandeoiausius uasszy Brand Positioning %5e
Brand Benchmarking tfiarmuauuamenisdoans
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dnau uwileUgymuazguassasng q lusewinansaniiuauniu (Fusuns-onding)
1381 8.00-18.00 u. \Justhaley

6/23 O}*/ | /]7/ P



53 @JLLa‘l’]’ayjaﬂJa\‘i SeU. WarnIW 819 Cover Page Photo, Profile Photo, AT Page Like Ads,
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